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“FAMILY POLICIES AT A 
REGIONAL LEVEL.
Family policies as local development 
policies“



Well-being policies for families 
have been implemented in 
Trentino in innovative ways 
compared to traditional 
approaches in order to achive the 
well-being of families and citizens 
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Is it possible to increase local 
sustainable development by 
promoting the idea of a well-
being society without public 
investments? 



WELL-BEING & LOCAL DEVELOPMENTWELL-BEING & LOCAL DEVELOPMENT



Trentino is today a Living 
territorial Laboratory on well-
being policies. Well-being 
policies have been 
implemented for more than 
ten years 
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Includes
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90% of the Trentino 
population live in family 
friendly municipalities.



10

Family municipalities: trend 2007-2020



20% of employees work in 
companies that have adopted 
work and life balance plans 
(standard FamilyAudit)



Fonte: sistema informativo Agenzia per la famiglia. Dati aggiornati al 31/12/2020



almost 1.000 organizations, 
30% public and 70% private, 
have voluntarily joined a 
family district.





The well-being policies for family 
are not the social policies. The 
family policies are economic 
policies that can improve the local 
developlment 
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With this concept the public 
authority gears potentially all 
policies towards the well-being of 
families and citizens. 



All the policies can be redirected 
towards the well-being of 
families. This concept introduces 
the spidermodel.  
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The model promotes a new role 
for the public administration by 
developing new tools, new 
methods of work and 
engagement of local actors







The family brand is assigned by 
the Agency only if the 
organization have adopted the 
optional and mandatory 
requirements. 



At the moment the family 
Agency has developed the 
family standards of 12 
categories
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Saturation economy enables 
additional services to be 
produced for citizens and 
families without additional 
public resources



The following Video presents the 
key concepts of the saturation 
economy and the measures 

taken in Trentino



THANKS FOR 
YOUR  ATTENTION
Luciano Malfer

luciano.malfer@provincia.tn.it


